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WHAT IN 

THE WORLD 

IS GOING ON? 
Each new day seems 
to bring with it a new 
geopolitical crisis, one 
more political debacle, 
more dire economic 
warnings, increasing 
social disturbance, 
another environmental 
threat. What does it all 
mean? What can be 
done? How will it end? 

Gerald Celente's Trends 
Journal is the only 
magazine in the world 
that pinpoints how today's 
current events form future 
trends and how they 
will affect your business, 
career, family and future ... 
your life. 

Founded by a political 
atheist, agenda- and 
advertising-free, and 
beholden to no one, the 
Trends Journal provides 
unbiased insights, analysis 
and forecasts of critical 
socioeconomic, financial, 
political, economic, 
business, consumer/ 
retail, entertainment, 
technology, science and 
other trends that are fact- 
based, data-driven and on 
the cutting edge. 

Gerald Celente's track 
record speaks for itself. 
He's been forecasting 
worldwide since 1980. 

No one has been so 
right, on so many issues, 
so often! If you want 

to anticipate change, 
take proactive measures 
to seize opportunities 
and develop profit 
strategies, subscribe to 
Trends Journal. Read 
about "History Before It 
Happens" from the world 
leader in trend forecasting. 
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REUTERS/Adrees Latif 


US President Barack Obama bangs the gavel to call the United Nations Security Council to order at the United Nations General Assembly 
in New York, September 24, 2014. In a speech to the assembly, Obama said Islamic State must be destroyed. 


Hardly a peep for peace 


Citizens of moral courage must be mobilized 


2 


By Gerald Celente 
PUBLISHER 


Look at the people ruling the people. The people who we, the people, allow to lead us and who 


the masses look up to and bow down to: Mr. President, Mr. Prime Minister, Herr Chancellor, His 


Excellency, His Majesty, The Queen. Such lofty titles, such big egos and with nothing to show for 


them but track records of abject failure. 


It's the Greatest Show on Earth and the public pays 
for it with their money and their lives. 

Look at the man leading us all to World War Ш: 
President Barack Obama, the teleprompter man- 
nequin with nothing to show for his almost six years 
in office other than arrogance, lies and a string of 
failures; an empty suit propped up by advisers, coun- 
selors and a support team that ranks beneath him. 

Yet 73 percent of the American public bought and 
support his latest cheap act and solemn pledge to 
“destroy and degrade” ISIS. 

Since Obama declared war on ISIS this September, 
war talk has swept the nation. And as it did when 
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President George W. Bush launched the Afghanistan 
and Iraq wars, a blood-thirsty public calls for more 
blood. The louder war drums beat, the fewer the calls 
for peace. 


LOOK BACK TO SEE AHEAD 

What has been conspicuously absent from the 
march to war championed by politicians, retired 
generals, military strategists, intelligence officials and 
know-nothing media elites is in-depth discussion of 
how the slaughter of millions of innocent civilians 
and the destruction of their nations by the United 
States and its coalition of the willing has created the 


keynotes 


The facts are before us, the trend line is clear: 
Washington's never-ending warpath will lead to a global holocaust. 


conditions for the madness and hatred that now pre- 
vails. Despite the lives lost and the trillions of dollars 
already wasted, the debate in America is not about 
the wisdom of starting yet another war doomed to 
failure, but about whether the killing fields are wide 
enough and the killing power adequate. 

Eleven days after Obama re-engaged America in 
its long-lost Iraq War and promised to bomb Syria to 
destroy ISIS, the United Nations’ International Day 
of Peace was celebrated. 

Who remembers? 

Who cares? 

With war talk sweeping the nation and filling the 
airwaves, the millions of people around the globe cel- 
ebrating, marching and praying for peace were barely 
covered by The New York Times, the self-proclaimed 
paper of record that shows and tells “All the News 
That's Fit to Print.” 

Do a Google search. It wasn't only the Times 
that tuned out the Day of Peace, so did much of 
the world's media. Stories about New York Yankee 
Derek Jeter's retirement, evil ISIS, the NFL's image 
problem and countless other inanities pushed any 
coverage of efforts for peace into the shadows. Drill 
deeper into the slight coverage that did appear and 
you'll find it was dominated by superficial event 


stories — such as school children drawing peace 
symbols with crayons. 

Where’s the depth? Where's the meat? Where аге 
the editorial writers? Where are the movements with 
purpose and fortitude? 

As Dr. Paul Craig Roberts wrote in his Sept. 28 ar- 
ticle, Washington's Secret Agendas, “... a handful of 
American neoconservative psychopaths (who) claim 
to determine the fate of countries" is responsible for 
much of the geopolitical turmoil that exists today. 
He also recommended Stephen Kinzer’s book, The 
Brothers, “the story of the long rule of John Foster 
and Allen Dulles over the State Department and CIA 
and their demonization of reformist governments 
that they often succeeded in overthrowing.” 

If it takes only a “handful” of psychopaths or just 
two mad brothers to provoke and stoke wars, surely a 
critical mass of citizens of moral courage can stop the 
march to war and pave the way for peace. 

The facts are before us, the trend line is clear: 
Washington's never-ending warpath will lead to a 
global holocaust. 

“I do not know with what weapons World War Ш 
will be fought,” wrote Albert Einstein in a letter to 
Harry Truman, “but World War IV will be fought 
with sticks and stones." Rr] 


Шш р 
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Marchers observed the 
UN's International Day 
of Peace this year in 
Myanmar with posters 
reading, "We wish 

for flowers to bloom 
in place of bullets in 
our lovely country 
Myanmar." Americans 
were busy talking of 
war. 


REUTERS/Soe Zeya Tun 
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endless war 


Want to see an end 
to the madness? 


Consider the wisdom, morality and guts 
of generations before you 


By Gerald Celente 
PUBLISHER 


he new independent film, Zizi and Honeyboy, based on my book, “What Zizi Gave Honey 
Boy: A True Story about Love Wisdom and the Soul of America,” has just been completed. 
Im thrilled and honored. My dear, wise and loving Aunt Zizi, may her soul rest in peace, is 


played by Doris Roberts, who starred as Marie Barone, the Italian-American mother in the long- 


running hit television show, "Everybody Loves Raymond." 
I'm played by Andrew Koss, who did a fine job. If TODAY ran this headline: "2001 will not be our 
year, trend seer says." Nine months before 9/11, | had 


there was anyone | would want to play me, it's An- 
forecast that Americans wouldn't be safe at home or 


drew. 

The story begins shortly after 9/11. My personal life ^ abroad. 
and professional career are falling apart; 1 was going That's how the Zizi story begins. George W. Bush 
through a painful divorce and my business was col- swiftly sends the US military to invade and occupy 


lapsing. While the details of the divorce are personal, Afghanistan and the nation rallies around him. Some 


my career is a matter of record. 90 percent of the nation hailed to the chief. With 


Back in the days when newspapers were newspa- American flags flying everywhere and yellow ribbons 
pers and people read them, I would often be quoted tied to everything, І refused to join the masses in the 
and was regularly featured. А USA TODAY ritual march to war. I knew it would be disastrous — for 


was to be the first to publish my Top Trends for the the nation and for the world. But the mindset of the 
year ahead. On the fateful day of Dec. 14,2000, USA nation was in a different place. 


2001 will not be our year, trend seer says 
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Frankie would dress 
up as Obama. 


Nicky would expose 


McCain as a madman. 


Harry would play 
Graham girlishly. 


"ТҮГҮ 


INFAMOUS WORDS THAT DUPED A NATION 

I was blackballed by the media. And, at a time 
when President Bush warned anyone who would 
not support his war that “you are with us or you are 
with the terrorists,” 1 was also accused of being anti- 
American because 1 predicted the Afghan War would 
end in defeat. 

Now, 13 years later, having further deteriorated 
economically, militarily and morally, America has 
gone from bad to worse. Republican or Democrat, 
whoever is in charge makes little difference. America 
put a dunce in the White House who launched a 
War on Terror that has killed millions and destroyed 
entire nations, then replaced him with a fraud who 
has bombed seven countries in six years and just 
launched Crusades 2000: The War against the "Is- 
lamic State." 

A dunce or a fraud; an empty mind or an empty 
suit. Be they male, female, gay, straight, whatever 
creed or color, it doesn't matter. Psychologists have 
aname for them and psychiatrists have a diagnosis 
for the mental illness that infects these political 
parasites. Yet, despite their unbroken track records 
of monumental failures, outright lies, acts of murder, 
high crimes and ongoing misdemeanors, the major- 
ity still swallows their cheap lines, applauds their bad 
acts, and defends their criminal actions. 

How many more wars does Washington have to 
start and how much more money will they let Wall 
Street steal before Americans have the courage to call 


Celente family photo 


Gerald's uncles perform a South Pacific skit. From left, Frankie, Nicky and Harry. 


6 


THE TRENDS JOURNAL | FALL 2014 


a spade a spade and look down upon those who rule 
them? 


WAKE THE DEAD, RAISE THE SPIRITS 

If my mother and father, grandparents, aunts, un- 
cles and their cousins were alive today, may all their 
souls rest in peace, they would be heartbroken to see 
what has come of the country they so loved. Once 
the envy of the world, back then America was truly 
the land of opportunity. 

If my Uncle Frankie, Uncle Nicky and Uncle Harry 
were alive today, they would dress up and put ona 
comedy act to ridicule the powers that be. Think I'm 
kidding? See the photo of them doing a South Pacific 
skit for grandma. Look at how perfectly dressed they 
are for the parts. 

I can imagine my Uncle Nicky, a World War II vet, 
hero cop and New York City detective, playing Sena- 
tor John McCain. He would tear him to shreds. Hed 
expose John "Insane" McCain as a murderous mad- 
man. 

Choosing between Uncle Frankie or Uncle Harry 
to play Senator Lindsay Graham was, at first, a tough 
call. While they both could play a lovely Lindsay, 1 
can see that Uncle Harry is clearly the more Graham 
girlish of the two. 

So, as it should be, Uncle Frankie does Obama. 
When it came to sharp dressers and being one 
smooth cat, Frank Vigilanti was in a league of his 
own. What a great guy; with a Jimmy Durante nose 
anda heart of gold, he used to dress up and play 
Santa for all us kids on Christmas Day. 1 think it took 
me until I was about 8 years old to figure out it was 
uncle Frankie and not Santa that came to our Christ- 
mas feasts with his bag full of toys. 

If my father was alive, 1 could hear him trying to 
temper my outrage as 1 yelled about how America is 
being destroyed, right in front of us, and yet so few 
admit it or try to do anything about it. 

"Take it easy son, don't get excited” hed say, “peo- 
ple have little minds." 

Yes, and they also have short memories. 


AS TIME GOES BYE 

It wasnt much of a 9/11 anniversary this year. 
Yes, there were tributes paid to first responders and 
moments of silence for those who perished. But 13 
years to the day that the Twin Towers fell and the 
Pentagon was wacked, as far as America's media was 
concerned, it wasn't much of a story. From CNN, 
"America's Most Trusted Name in News,” the morn- 
ing lead on their website was: "Ohio school shooter 


escapes from prison.” 

“Most trusted name in news?” Trusted for what? 
Trusted to run an inconsequential story about some 
out-of-his-mind guy from somewhere in Ohio that 
escaped jail? That was more important than the an- 
niversary of 9/11? 

Every American who “lived” 9/11 will remember 
where they were and what they were doing when 
they tuned in to the tragedy of people jumping from 
the towing infernos, the Pentagon smoldering, a hi- 
jacked airliner crashing in Pennslyvania. 

It was one of the most incredible memories of 
a lifetime. It was an event that would change the 
course of history and the future of the world. Just 
as the assassination of Archduke Ferdinand was the 
shot that started World War 1, the takedown of the 
Twin Towers signaled the start of the War on Terror. 
But unlike the four-year-long Great War, the War on 
Terror, the longest war in American history, is still 
being waged, with no end in sight. 

Why the media veil over 9/11, a day that will truly 
live in infamy? When terror struck on that sunny 
September morning it went much deeper into Amer- 
ica’s heart and heartland than what the Japanese 
did at Pearl Harbor. Yet now, 13 years later, with the 
nation still suffering from its 9/11 wounds, that aus- 


picious day gets only cursory, event-driven coverage 
from the media. 


9/11 COVERAGE SCANT AND THIN 
As we march into war once again, where was the 
deeper analysis showing how the outrage of ל‎ 1 


f 
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REUTERS / Gary Cameron (above); Eduardo Munoz (below) 


A man and woman reflect at the Pentagon Memorial 
before ceremonies. The Tribute in Light illuminates 
the New York skyline during 13th anniversary events. 
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Iraqi police officers 
carry posters of Iraq's 
President Jalal Talabani 
and Prime Minister 
Nouri al-Maliki before 
a crowd of hundreds in 
December 2006. 


US ARMY / Sgt. 1st Class Bryan 
Beach 


Trends forecaster looks back on Iraq 
predictions; fears history is repeating 


By Alex Silberman 
SENIOR EDITOR 


t was in 2004, with Washington trumpeting the 

forthcoming Iraqi elections that would put Prime 

Minister Nouri al-Maliki in power as a means to 
establishing democracy, when then-Vice President 
Dick Cheney declared the Iraq War to be "behind 
us,” and Maj. Gen. Raymond Odierno predicted “we 


REUTERS 


Fighters of the Islamic State stand guard at a 
checkpoint in the northern Iraq city of Mosul, in this 
June photo. 
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have six to 12 months left of this insurgency." 

It was also in 2004, before those elections, that 
trends forecaster Gerald Celente wrote: "Rather 
than unite the country, the upcoming Iraqi elections 
will create deeper political/tribal conflict, harden 
religious divisions and push Iraq into more chaos 
and a bloody Civil War. There will be no democracy, 
no independent government, nor will there be an 
Iraqi armed force capable of accepting the transfer of 
United States' military power." 

Celente's assessment seems as if it could have been 
written this morning. By June 2014, every pundit and 
politician was declaring that al-Maliki's authoritarian 
and sectarian rule was part of the problem and that 
he must go. In fact, the events currently unfolding 
in Iraq and Syria follow the script Celente outlined 
over a decade ago in his quarterly Trends Journal, one 
that he has refined over the years through numer- 
ous media appearances, during his nightly Trends In 
The News broadcasts and in countless articles: "Iraq 
will not be united and terror will reign for decades 
as tribal leaders, ethnic factions, religious sects and 
national separatists fight it out for their piece of the 
pie...(May 2004)” 


NEW PLOT SAME AS OLD PLOT 

In 2014, the battle-hardened gunmen of ISIS (Is- 
lamic State of Iraq and Syria) blitzkrieged through 
northern Iraq, sending the Iraqi army fleeing in 
disarray as they captured Mosul, the nation’s second 
largest city. More than 100,000 of the city’s residents 


became refugees; at least $429 million was looted 
from the central bank and flowed into ISIS coffers as 
their juggernaut advanced to within an hour’s drive of 
Baghdad. 

In a speedy, not yet panicked, response Russia sent 
fighter planes to the Iraqi air force; Iran sent advisers 
from its elite Quds force, tons of military equipment 
and massed as many as 10 divisions of troops on the 
Iran/Iraq border, ready to come to the aid of Baghdad 
and Shia communities; Syria carried out airstrikes 
against ISIS troops in western Iraq; and the US began 
its contribution to the chaos with 300 advisers, sur- 
veillance drones and the threat of airstrikes. 

In a brilliant stroke of rebranding, the Sunni ex- 
tremists of ISIS topped off its heady three weeks of 
military success by declaring the formation of an 
Islamic Caliphate reaching from eastern Iraq to the 
Syrian city of Aleppo and announced that the entity 
formerly known as the Islamic State of Iraq and Syria 
(ISIS) would henceforth go by the streamlined moni- 
ker of "Islamic State." 


DISGUSTED BY FAILED SCRIPT REDUX 

Celente views these events with a profound sense 
of déjà vu, lingering outrage at the ham-fisted nature 
of US foreign policy and continuing anger about the 
mainstream media's complicity in stifling inquiry and 
dissent in order to further government goals. 

In February 2003, one month before the much her- 
alded invasion of Iraq, Celente predicted in a Trend 
Alert to subscribers: ^While victory on the battlefield 
may be swift, considering the massive military power 


"While victory on the 
battlefield may be swift, 
considering the massive 
military power of the US, 
the war against Iraq will 
eventually be lost." 

Gerald Celente, February 2005 


of the US, the war against Iraq will eventually be 
lost... They will notlet the US, or any western sym- 
pathizer, run their country. So, while it may appear 
that victory is at hand, the battle will have just begun 
and the war won't stop at the Iraqi borders.” 

A year later (May 2004), in a special edition of 
The Trends Journal dedicated to Iraq, Celente ob- 
served that, "Iraq never was, and most likely never 
will be, a Western model democracy." He called out 
every pertinent lie, deception and misrepresentation 
of fact that political leaders delivered, and too many 
in the media bought into, that twisted the real facts 
behind the roots of turmoil in Iraq into a fantasy 
that, he predicted, would make "terrorism" the new 
"Communism." 

For his prescience, Celente became persona non 
grata for the mainstream media, no longer welcome 
on TV programs where he had long been a regular. 
"The press was complicit with government aims," 
says Celente. "They were getting pressure from » 10 
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for the record 


A man and his 
daughters, displaced by 
ISIS violence in Mosul, 
now live in a refugee 
camp. 


REUTERS / Ahmed Jadallah 
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Dick Cheney, a chief 
architect and apologist 
of US problems in Iraq. 


Wikipedia 
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9 4 the top, from their corporate owners, and they 
folded." 

A study by FAIR (Fairness and Accuracy In Report- 
ing) bears Celente out. The study found that in the 
three weeks after the start of the invasion, the ratio 
of pro-war US TV guests to anti-war guests was 25 to 
тапа that 68 percent of the pro-war guests were cur- 
rent or former government officials. 

Those same pressures on the media are being ap- 
plied today. The analysis of media bias in the war 
against the Islamic State has not yet been done, but 
does anyone doubt that it will be just as tilted? 


DISTORTIONS, DECEPTIONS, PROPAGANDA 

“Lam outraged that morality has been marginal- 
ized in today’s culture,” Celente says. “The fish rots 
from the head down. That’s more than a metaphor, it 
is a reality. The people at the top set an example and 
societies take on the attitudes and behaviors of their 
leaders. The attitude today is that it’s stupid to be 
moral and take a stand when you can get away with 
grand theft, larceny, and murder. Imagine, allowing 
Dick Cheney, a chief architect of many of today’s ills, 
to appear on TV as an apologist and critic, fielding 
soft-ball questions when he should be appearing in a 
court and tried for war crimes.” 

In Celente' view, the original media frenzy sur- 
rounding ISIS, in June of this year, reflected the 
clever use of publicity on the part of that group and 
also offered a convenient way to distract the public 
from Washingtons tragic failures. 

^What they're doing is making another bogeyman 
to cover up the failure. This is a Civil War that's been 
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going on nonstop, one that I’ve been reporting on 


for the last three years in Trends in the News broad- 
casts and which 1 predicted even before the Iraq War 
started," Celente said at that time. "It's not ISIS that 
is capturing cities, it is the coalition of criminal ele- 
ments advancing the Sunnis against the Shia. Focus- 
ing on ISIS makes it easy to spread the propaganda 
and hate the enemy, four letters to remember and a 
religion to hate." 

Celente stressed that continuing foreign involve- 
ment in the crisis would make а bad situation worse 
and risked destabilization of the entire Middle East 
as well as contagion stretching to Europe. 

Four months later that is assuredly the case. 
Dozens of nations, including five Arab states, are 
involved in military action against ISIS. Tensions are 
high between Europe's muslim communities and its 
extreme political groups. 

What currently looks like a practice version of 
World War 111, prosecuted solely from the air, could 
morph at any moment into a full-scale ground war 
as well. With each passing day the message that ISIS 
must be destroyed is intensified even as a growing 
cadre of generals and military observers declare 
that the air war is not sufficient to the task. It’s only 
a matter of time before the question of whether 
ground forces should be committed will become a 
question of how many of them to send. 

"The people need to recognize that the future is in 
their hands,” Celente says. “If they don't want to see 
their future being destroyed by the same people who 
have been destroying it all along, they have to stand 
up and take action." 


8 4 9/11 was leveraged, as the beheadings are now, to 
sucker us into war without end? 

Was it because of news executives’ insensitivity or 
stupidity? Or was in-depth 9/11 coverage intention- 
ally embargoed? Why wasn't the dramatic footage of 
that day of monumental panic being rebroadcast and 
relived? After all, 9/11 was more action-packed and 
real-life than any Hollywood movie ever made or any 
video game ever invented. 

Or, was it because now, 13 years later, replaying de- 
tailed, second-by-second footage, re-watching media 
reports, hearing real-time police, firefighters, the 
military and White House responses and reactions 
would reawaken the suspicions of the nearly 50 per- 
cent of Americans who either doubt the official story 
or do not believe it at all? 

And what about the 9/11 strike on the Pentagon? It 
is as though it never happened. A collective amnesia 
set in across the mainstream media and public con- 
sciousness. Why no footage or commentary of the 
bold attack that penetrated the fortress of America's 
military command and control headquarters, the de- 
fenseless Defense Department. 

October 7, 2014, marked the 13th anniversary of 
the Afghan War. If you didn't remember that, or the 
fact that it is the longest war in America’s history, 
the media was not about to remind you. While there 
were some stories here and there, the larger context 
— was this bloody mess worth it? — wasn't touched. 


As with the 9/11 anniversary, meaningful and contex- 
tual coverage of the 13th anniversary of this utter fail- 
ure was greatly overshadowed, both in the amount 
and depth of coverage, by "other" news. 

Yes, there were more "pressing" issues and events 
for the Fourth Estate to report on. Billed by the 
media as one of the most important speeches of his 
presidency, Mr. Obamas highly anticipated foreign 
policy address to the nation the night before didn't 
make CNN's top story list the next morning. But it 
should have been the lead story. And it may well have 
been one of the most important speeches, not just 
for his presidency, but for the nation and the world. 

Although the president's performance fell so flat 
that the major networks resumed regular program- 
ming immediately after it, Barack Obama chose the 
eve of the anniversary of 9/11 to officially launch 


Crusades 2000. Signing off on war, the commander 
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endless war 


Remembering 9/11 in 
Jersey City (top) and 
Afghanistan at the 
Bagram airbase (right). 


REUTERS / Eduardo Munoz (top); 
Omar Sobhani (Left) 
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ndless war 


TRENDPOST 


Tracking trends involves an understanding of where we are, how we got here 
and where we're going. As evidenced by the course it has charted, unless “We the 
People” change it, Washington will kill us with war. In fact, on Oct. 6, 2014, former 
CIA director and Pentagon chief Leon Panetta told the American people to prepare 
for “a 30-year-war.” 

From USA TODAY: “Americans should be braced for a long battle against the 
brutal terrorist group Islamic State that will test U.S. resolve — and the leadership 
of the commander in chief, says Leon Panetta, who headed the CIA and then the 
Pentagon as al-Qaida was weakened and Osama bin Laden killed. 

“1 think were looking at kind of a 30-year war, " he says, one that will have 
to extend beyond Islamic State to include emerging threats in Nigeria, Somalia, 
Yemen, Libya and elsewhere.” 

What the past several months have shown us, yet again, is the ease with which 
the US and its allies can lead us into war, with no accountability to the facts and 
utter disregard for what history so clearly suggests — failure ahead. 


President Obama 


de 


address to the nation 


on 
mi 


the Islamic State on 
September 10,2014. 


REUTERS / Saul Loeb 
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in chief (with a hotline to the divine), intoned, “God 
livers a televised 


his plans for 


litary action against religious enemy with a short name and convenient 
initials for the public to know and hate. 
In between games of golf, basketball, extended 


vacations and constantly flying around America at 


taxpayer's expense to raise money for the Democratic 
party, Barack Obama promised to “degrade,” “destroy” 


and “eradicate” the terrorist Islamic State “cancer” 


that posed a “growing threat ... to the United States.” 


It took a grand total of 14 minutes for America’s 
Dictator-in-Chief to declare a war that would be 


fought, in part, in Syria, which, like Afghanistan, Iraq 


and Libya were innocent of committing crimes or 


acts of aggression against the United States, but were 


nevertheless attacked and destroyed. 
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bless our troops and may God bless the United States 
of America,” in the war against the “Islamic State”: a 


SAME STORY REPEATS ITSELF 

While Obama’s words were different, his mono- 
logue was as vacuous as was George W. Bush’s when 
he launched the War on Terror 13 years earlier. As 
I wrote in the summer Trends Journal, dissecting 
Bush's 9/11 addresses to the nation, "Only a madman 
would speak such words. Only frightened people 
would believe them. And believe they did. Scared to 
death, Americans were dumbstruck with terror." 

Now, following the ISIS beheading of two indepen- 
dent journalists who ventured into Middle Eastern 
war zones, President Obama proved once again that 
cheap lines delivered with a straight face are all that 
are needed to fool most of the people most of the 
time. “So tonight...] can announce that America 
will lead a broad coalition to roll back this terrorist 
threat." 

Ignoring Washington's murder of several mil- 
lion innocent people since the end of World War 1 
(Korea, Vietnam, Afghanistan, Iraq, Libya, etc.) as 
part of its "vision" to export freedom and democracy, 
Obama condemned the Islamic State for having "no 
vision other than the slaughter of all who stand in its 

Two weeks later, in his address to the United Na- 
tions General Assembly, Mr. Obama set the stage for 
perpetual war. Chastising those who foresee his war 
policy as yet another deadly, costly military venture 
that will end in defeat and inflame further violence, 
Obama said, ^whether one year from now or 10 ... 
Ican promise you America will remain engaged in 
the region." Suddenly, 73 percent of Americans sup- 
ported bombs-away over anywhere as long as they 
were aimed at ISIS or anything and anybody that 
could be made to look like a terrorist. 

Next on his U.N. agenda hit list was drawing the 
trend line of terror to link to Russia. The president 
accused Moscow of annexing Crimea and pouring 
arms and its armies into eastern Ukraine to assist 
Russian separatists, who don't recognize the Kiev 
government that has overthrown the country's 
democratically elected one. But, despite the steady 
stream of claims made by the US, NATO, the Kiev 
government and western media for several months 
that Russia had sent troops, tanks, weapons, arms, 
missiles and bombs to Ukraine separatists and lev- 
eled entire towns, in this "selfie" age of smart phones, 
satellite images and mass surveillance, there has been 
a dearth of incriminating photos and hard evidence 
to support those accusations. 

Words count, facts don't. It was an easy sale. With- 
out knowing the facts or seeking the truth, America, 


along with most of the Western nations, pinned the 
blame on Russia for the blood flowing through east- 
ern Ukraine. 

Indeed, on Sept. 10, when Obama was selling the 
nation on Washington's duty to bomb IS targets in 
Syria, he slyly connected Russia to the dreaded ISIS. 
“It is America that has the capacity and the will to 
mobilize the world against terrorists. It is America 
that has rallied the world against Russian aggression, 
and in support of the Ukrainian peoples’ right to de- 
termine their own destiny." 

"Mobilize the world against terrorists ... rallied the 
world against Russian aggression?" ISIS equaled Rus- 
sia. 

Actually, the Ukraine stage had been set months 
earlier. For anyone seeking the facts, consider listen- 
ing to Assistant Secretary of State Victoria Nuland's 
Dec. 13, 2013, speech at the National Press Club in 
Washington. Observe the Chevron and EXXON- 
Mobile logos flanking her. How many recall that not 
long after her speech, Vice President Joseph Biden's 
boy, Hunter Biden, was appointed to the board of 
directors of Burisma Holdings Ltd. That's Ukraine's 
largest energy company. Also saddling up on the 
Burisma board was Devon Archer, a business partner 
of Christopher Heinz, the Heinz of 57 Varieties, who 
is, coincidently, the step-son of US Secretary of State 
John Kerry. 


We have to ask ourselves, how low have our moral 
standards sunk? When did it become routine, ex- 
pected and business as usual that we are led down 
such destructive roads with so little accountability 
and no regard for the history that's so obviously and 
indisputably repeating itself. 

I keep wondering what the dinner table conversa- 
tion would be like if my parents, grandparents, aunts 
and uncles were alive today. Perhaps we should all 
look back if we're going to change what's ahead. ЕЙ 
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A black flag belonging to the Islamic State is seen on a building, and an Islamic State fighter gestures from a vehicle, both neer Kobani. 
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Rally for peace at the olde 


You'll return home inspired, motivated and ready to 


By Gerald Celente and Derek Osenenko 
TRENDS RESEARCH INSTITUTE 


e are living in the new age of endless war, endless suffering and endless 
spending in the service of destruction. 
This new age has seen the US urgently wage war in other countries to rebuild 


those nations while Americas infrastructure rots and its citizenry grows more 


cynical, unhealthy and divided. The notion of rebuilding America first stands no chance when the 


constant talk of war consumes our political and popular mindset, and meaningful dialogue about 


peace doesn't exist. Talking about peace, demanding peace is patriotic. No foreign entanglements 


is one of the most basic and fundamental principles upon which this country was founded. 


In just the past few weeks, we have again witnessed 


how easy it is to go to war. We witnessed how the 
military-industrial complex needs to feed its hunger 
for power with war-without-end. And we witnessed 
how powerless we can be made to feel when the 
decision to kill and destroy is made in the name of 
protecting our freedoms. 

There is a degree of public angst over this state of 
endless war, but not nearly enough. There is hardly a 
whisper in the halls of Congress calling for the US to 
stand down. The old guard is too entrenched. There 
are a few peace rallies here and there, but none with 
the vigor and purpose needed to enact change. 
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"BUILD COMMUNITIES, NOT NATIONS" 

On May 2, 2015, the Trends Research Institute will 
launch Occupy Peace, a movement designed to re- 
instate the core values that gave birth to this nation 
and to provide the tools for advancing peace. The 
roots of this movement will take hold at the heart of 
the oldest intersection in the country. At the corners 
of Crown and John streets in Kingston, New York, 
stand four magnificent pre-Revolutionary War struc- 
tures. The institute and its affiliates are run from 
three of them; the fourth structure is a county-run 
museum. 

These buildings stand in the shadow of the Kings- 


st intersection in America 


take action 


Michael Bloom татат 


One of the true birthplaces of democracy 


“During the Revolutionary War, this court- 
house played a pivotal role in the formation of 
New York State first government. After the Brit- 
ish captured New York City in 1776, the patriots 
charged with creating a new State constitution 
fled New York City and eventually arrived in 
Kingston in February 1777. The delegates, led by 
John Jay, took up residence in the Ulster County 


Courthouse, and convened a constitutional con- 
vention, and approved a new constitution in April 
1777. 

"New York's newly elected government once 
again became “a government on the run," when 
British General Vaughan and 1600 British regu- 
lars arrived and burned Kingston to the ground. 
The city slowly rebuilt, and in 1789, the city 
replaced the courthouse with a larger two-story 
stone structure that is currently the center of the 
Ulster County court system." 

"Several important events occurred in this 
courthouse as well... Sojourner Truth, the famous 
abolitionist and womens rights activist, success- 
fully saved her son from slavery 2 arguing his 


“ 


case ћете. “ — 
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war and peace 


“Occupy Peace” was 
created by Laszlo 
Hamori especially for 
the Trends Research 
Institute’s peace 
initiative. 


You can be part of the 
movement. Heres how: 


* Sign up at www. 
occupypeace.us. 

We'll keep you up-to-date 
on our progress 

• Hang קט‎ this poster 
in your community. 
You can download a pdf 
and print more copies at 
http://trendsresearch. 
com/rally. 

Tell us what you think at 
comments@ 
trendsjournal.com. 
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ton Courthouse, constructed in 1789. The court- 
house and earlier buildings on the site (since 1683) 
were the scene of critical episodes in the founding of 
the nation and the writing of the United States Con- 
stitution. There is no more meaningful and inspiring 


location at which to replant the seeds of true democ- 
racy than here; no better place to resample our moral 
and constitutional DNA than here. 

At noon Saturday, May 2, with the support of 
Kingston Mayor Shayne Gallo, Gerald Celente and 
invited guests will use this historic setting to reinforce 
the principles that founded the country. Attendees 
gathered on these historic streets will learn the steps 
they can take in their communities to demand that 
peace, not endless war, drive the agendas of their 
elected officials. 

“What I hope can be taken from this event is that 
we must build communities, not nations," says Gallo. 
^We spend blood and treasure in the name of build- 
ing and rebuilding other nations, but our communi- 
ties are neglected." 
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Celente and a hand-picked group of contributors 
are crafting a bold Occupy Peace initiative that rein- 
forces these principles: 

» No foreign entanglements. 

» Wage war only when imminent threat exists. 

» Zero tolerance for illegal wars based on lies and 
retreaded failed reasoning. 

» Build communities here, not foreign nations else- 
where. 

» Letthe people vote on whether to fund wars. 


HARD WORK LIES AHEAD 

Between now and the May 2, 2015 Occupy Peace 
rally, the institute will work with inspiring and 
peace-minded historians and other experts to create 
a program that provides the tools to make peace a 
driving force in the halls of government and in the 
living rooms of Americans who are fed up with poli- 
ticians, fed up with so-called military experts and a 
complacent media that make going to war so easy. 

It’s time to fight for liberty, not war. ЁЛ 


JOIN the 
RALLY 


MAY 2, 2015 * NOON 
www.occupypeace.us INTERSECTION OF CROWN AND JOHN STREETS * KINGSTON, NY 


EPIPHANY 


The propaganda of war 


Selling death and destruction is easier than it looks 


By Gerald Celente and Derek Osenenko 
TRENDS RESEARCH INSTITUTE 


“Anyone who has ever looked into the glazed eyes of a dying solider on the battlefield 


will think hard before starting a war.” — Otto Von Bismarck, first chancellor of Germany, 1867 


We have to keep asking. There has to be an an- 
swer. Why is it so easy to fool the majority of hu- 
mankind into war? Why is it that facts can be so 
clear, history so painfully capable of predicting the 
inevitable outcome, and so many still buy it? 

As a nation, as a world, we watched as Gaza was 
blown apart. More than 2,000 innocent people 
(many of them children or elderly) were killed, and 
an area the size of a mid-sized American city was 
devastated. Put knee-jerk political ideology aside 
and ask yourself: Were the “official” reasons for this 
invasion any different from the decades-old reason- 
ing we've heard before — over and over? Did death 
and destruction work then? Do they work now? 

And how did this narrative play out in the west- 
ern world? Did the suffering of innocents resonate 
enough to challenge the now masterfully branded 
talking point: Israel has a right to defend itself? 

What about the atrocities in Saudi Arabia, where 
reporting on two dozen beheadings barely made it 
to the back pages? The same goes for the news about 
scores who died at the hands of warring factions in 
Iraq. Somalia. Nigeria. And on and on. 

The list is long. The pain and suffering are deep. 

But the United States and its allies are not system- 
atically bombing across the globe to stamp out ter- 
rorism and keep the western world safe from those 
Islamic extremists. 

Only Syria and Iraq, the country America de- 
stroyed not long ago under the same guise, have 
earned that intervention. 

And why? What justification did our leaders make? 

It was the beheadings of American journalists that 
our leaders used to persuade a previously disengaged 
public that Islamic State should be attacked. After all, 
bombings were good — and beheadings were bad. 

They were so good at propagandizing this moment 
that support grew, virtually overnight, and President 
Barack Obama got his green light to bomb in Syria. 
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UNIQUE TO HERE AND NOW? 

Briefly, as we were analyzing these unfolding 
events and asking how the public could so easily be 
fooled back into war, it felt as though we were in a 
unique time in history. After all, this is the Data Age: 
The ability to challenge our leaders’ avowals with 
facts is merely a few keystrokes away. 

Not so. How little things have changed. How easy 
itis to catch an unsuspecting public with its collec- 
tive guard down and propagandize it into war. How 
easy it is to repackage failed reasoning. 

Mark Twain wrote, in 1916: “.. the statesmen will 
invent cheap lies, putting the blame upon the nation 
that is attacked, and every man will be glad of those 
conscience-soothing falsities, and will diligently study 
them, and refuse to examine any refutations of them; 
and thus he will by and by convince himself that the 
war is just, and will thank God for the better sleep he 
enjoys after this process of grotesque self-deception." 

Albert Einstein, also pained over the prospect of 
blindly going to war, wrote: “..senseless violence, 
and all the loathsome nonsense that goes by the 
name patriotism — how passionately 1 hate them! 
How vile and despicable war seems to me! 1 would 
rather be hacked to pieces than take part in such an 
abominable business." 

We could go on. The list of great minds reflect- 
ing on the thinly veiled reasons for going to war 
that are so easily gobbled up by the public is long 
indeed. But their wisdom was no match for the 
power of war propaganda — knavery as old as the 
earliest battles. 

Those in power controlled the messaging then as 
they do now. A precious few have always decided 
which portraits, descriptions and images of what 
war looks and feels like we get to see. 

This more subtle propaganda shows, without us 
having to give much thought, who are the good guys 
are and who are the bad. ЁЙ 


Above: Islamic State Video; Below: REUTERS / Suhaib Salem 


Our leaders used the beheadings of two American journalists (including Steven Sotloff, above) to justify bombing IS forces in Syria and 
Iraq. But the destruction of Gaza and the loss of 2,000 lives during the recent Israeli bombings didn't raise US concerns. 
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Giant dump trucks haul raw tar sands in Alberta in September. Canada's oil sands, one of the world's largest petroleum resources, are 
part of the current abundant supply of oil. 


Steady decline of oil 
tells a deeper trend line 


Rise in inflation not likely; war isn't good for the 
economy and Global Chinatown accelerates 


TRENDS RESEARCH INSTITUTE STAFF 

As we put the final touches on the fall 2014 edition of the Trends Journal, the markets were be- 
ginning to show significant declines and erratic performance. As we reported this summer, the 
decline in oil prices was a significant sign of economic weakening in some sectors. In fact, Brent 
crude was trading at the lowest price since 2010 in mid-October. In this question-and-answer ses- 
sion with Trends Research Institute staff, founder and director Gerald Celente provides insights 


into the oil cost trend and other emerging trend lines. 


What were the main economic trends during crisis heated up and Middle East tensions rose, oil 


the summer of 2014? prices began to steadily fall. And the moves were 

As US equity markets were hitting new highs, oil sizable, often down a dollar to two dollars a day. We 
prices went on a steady downhill slide. And remem- noted this early on since | report oil prices along with 
ber, this is during the peak driving season. After the global equity markets and gold prices each week- 


Brent crude hit $115 a barrel in June, as the Ukraine day night on Trends in the News. 
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According to some 
reports, there are over 
70 million luxury 
apartments on the 
Chinese market that 
can't be sold. 


From the way oil was falling 1 concluded that, while 
supply was abundant — in part because of the US hy- 
drofracking boom—the decline was neither a supply 
issue nor one of commodity market traders manipu- 
lating the market. It was a demand issue. While the 
data can be suspect — since most governments and 
agencies cannot be trusted to report accurate facts 
due to incompetence and/or deception — it was clear 
that the global economy was trending down. 

Throughout Asia and Europe, economies are suf- 
fering from recession, depression or stagnation. And 
now — unlike at the onset of the Panic of ’ 08, when 
central banks around the world rapidly lowered 
interest rates and pumped trillions into the markets 
to prop them up — with interest rates at record 
lows and the money pumping schemes dried up, 
depressed oil markets are a true reflection of the de- 


Е 


pressed state of the global economy. 


What is the significance of the sharp decline in 
residential property sales in China? 

Since Communist China is a single-party nation 
and the government controls the economy and 
supplies the data, the true state of economic con- 
ditions there may be much worse than we know. 
And from what we do know, despite government 
stimulus programs and loose credit policies (which 
have helped push the debt-to-GDP ratio above 200 
percent), the Chinese economy is trending toward 
recession. 

Housing price increases over the past two years 
clearly signaled that a property bubble was being 
formed and, as with all bubbles, it was primed to pop. 
In 2013, for example, there was a 26.6 percent rise in 
nationwide contracted sales. By the first quarter of 
this year, home sales slumped 7.7 percent. Accord- 


Right: A man looks at a price tag at a supermaket in 
Anhui province in September. Consumer inflation 
is cooling in China, evidence that the economy is 
losing momentum. 


REUTERS 
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Chinese consumers 
haven't been buying 

new housing (under 
construction, above), but 
Chinese investors are still 
shopping for property 
abroad. A Chinese 
insurance company bought 
New York's Waldorf- 
Astoria in September. 


Left: REUTERS / Brendan McDermid; 
Top: REUTERS 
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Smoke rises after a US- 
led air strike on Islamic 
State fighters in the 
Syrian town of Kobani in 
early October. 


REUTERS / Umit Bektas 
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ing to some reports, there are over 70 million luxury 
apartments on the market that can't be sold. With 
the property market accounting for some 20 to 25 
percent of the mainland's gross domestic product, as 
goes real estate, so goes the economy. 

On the other hand, with the mainland real estate 
market slowing, the move toward outbound invest- 
ments has accelerated "Global Chinatown," one 
of the Top Trends for 2014 we had forecast. The 
Chinese have been on a buying spree with a massive 
spike in investments across Europe and around the 
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world. In a clear sign of the times and of the Global 
Chinatown trend, the Waldorf-Astoria, New York’s 
“regal palace,” was sold to a Chinese insurance com- 
pany in September for nearly $2 billion, among the 
highest prices ever paid for a hotel. 


How are the wars and near-wars in Gaza, 
Ukraine, Syria and Iraq affecting global econo- 
mies? 

There is a reckless saying that many people repeat 
and some economists believe: “We need a major war 


to save the economy.” The typical rationale for such 
foolishness is that spending more on the military is 
good for the economy because it creates jobs. The 
oft-cited example is World War 11 as the catalyst that 
ended the Great Depression. Yes, in many ways that 


was true. With the entire nation at war and Rosie the 
Riveter working on the assembly line along with tens 
of millions on the factory floors and in the ship yards, 
America's war economy boomed. 

We live in a very different world. In this age of 
sophisticated manufacturing technology, only a rela- 


tively small labor force is required to make the weap- 
ons of war. And, the more advanced the weaponry, 
the greater the sums of money being funneled into 
R&D, which also requires a limited work force. Thus, 
with few civilians employed in the nation's military- 
industrial complex, funds diverted from productive 
resources that could build economies (education, force, employing 
few civilians, to 
manufacture. 


REUTERS / U.S. Air Force 


medical, healthcare, infrastructure, product develop- 
ment, high-tech, etc.) are instead being deployed for 
destructive purposes. 

Take the United States, for example. Several trillion 
dollars has been spent on the Afghan and Iraq wars 
and the War on Terror over the past decade. Where 
are the new jobs and economic growth from the war 
economy? The evidence is clear. Whether it be in the 
US or Ukraine, today's wars are draining wealth, re- 
stricting progress and depressing economic growth. 


Do you see inflation rising in the months ahead? 

No. In fact, the European Central Bank, for exam- 
ple, is attempting to stimulate the region's economy 
to stop the deflationary cycle. Asset and commod- 
ity prices are dropping as supply outstrips demand. 
However, there are always the wild cards. A major 
war could create an inflationary spike in commodity 
prices, including oil. Wild weather conditions could 
drive up food costs. 

The type of inflation 1 see most likely is through 
the devaluation of currencies as a result of the un- 
precedented money pumping schemes of central 
banks and the record low interest rates that have 
flooded the equity markets with cheap money. The 
weaker the currency becomes, the more it costs to 
purchase products and services. 
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A pair of US Air Force 
F-15E Strike Eagles fly 
over northern Iraq after 
conducting airstrikes 

in Syria in September. 
These jets are American- 
made, but required a 
relatively small labor 
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Slaughter in the newsroom 


Watchdog role severely hurt in age 
of spreadsheet journalism 


By Derek Osenenko 
EXECUTIVE EDITOR 


With very few exceptions, major newspaper companies, especially in the US, have not made 


investments in their newsrooms for years. The notion of developing new content and expanding 


real reporting to improve financial performance is out the window. And you should care, because 


while biased coverage may appear to be the biggest problem, it can be argued the greater concern 


is the scant, superficial coverage newsrooms huff-and-puff to produce with dramatically fewer 


feet on the beat. 


Some of the big newspaper companies might pitch 
to their shareholders that they are investing in the 
newsroom but, for the most part, those are code 
words for crafting new systems that merely stream- 
line and package whatever meager content they are 
still producing across multiple platforms. 

When Gannett Co. Inc. announced in August that 
it was spinning off its publishing division, includ- 
ing its flagship, USA TODAY, from its other assets, 
reaction from inside the industry bordered on ^what 
took you so long?" 
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After all, the Tribune Co., News Corp. and Time 
Warner had already been down that road. Share- 
holders demanded the newspaper side of those 
businesses be detached from the far more profitable 
sectors since they were hurting the overall perfor- 
mance of these companies. Dramatic expense cuts 
coupled with emerging new revenue streams were 
not enough to offset the declining advertising rev- 
enues of newspapers. 

As a result, more and more media companies have 
separated their newspaper assets from other opera- 


Newspapers were built on a foundation of on-the-ground reporting (above, a reporter interviewing a police captain after an incident 
at a San Francisco rapid transit station) and photography (at left, a photojournalist shooting boots that represent people killed by US 
military activity in Iraq and Afghanistan). Big chains are cutting news jobs such as these without investing in new products. 


tions. That means publishing divisions must improve 
operating incomes by slashing costs even more 
and/or generate new approaches to growing audi- 
ence and advertising in the digital arena, where 
revenues are still dwarfed by print-side income, even 
though that revenue is in a sustained, sharp decline. 
In Gannett's case, it took only a few weeks before 
news broke of substantial layoffs, most of them 
within newsrooms. 

As newspaper companies now scramble on their 
own, detached from the more profitable assets that 
slowed their decline, investors see the potential of 
a few more years of sizable profits by orchestrating 
even deeper personnel cuts and operational consoli- 
dations. Before traditional newspaper operations 
become more digital- than print-centric, there are 
still healthy margins to return to investors. The in- 
vestment, however, focuses on cutting staff and con- 
solidating operations; rarely are investments made in 
developing news-driven products. 


NEW BUSINESS MODEL NEGLECTS CONTENT 

In the August edition of Trends Monthly, we sum- 
marized the trend line this way: 

It's a simple formula: Buy a single newspaper or 
newspaper group and absorb it into an existing cor- 


porate structure. That means most customer service, 
national sales, marketing and IT support as well as 
national and international news content are del- 
egated to a centralized, corporate-managed location. 

Once that process is complete, a significant num- 
ber of locally-based jobs are eliminated, so costs go 
down and margins go up. Content development is 
replaced with assembly-line-produced national news 
and advertising content, augmented by an ever- 
shrinking local news report. 

Most of the big chains now have what are referred 
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Gannett spun off its 
publishing division 

in August 2014, then 
announced substantial 
newsroom layoffs. 
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Newsprint usage 

has declined by over 

60 percent from its 

peak in 1999 as print 
advertising shrinks and 
consumers look for their 
news online. 


to as design or production centers, where the major- 
ity of non-local news — international, national, po- 
litical, entertainment, business, etc. — is produced. 


The decisions on which stories and photographs 
to run and from what source (such as The Associ- 


ated Press or Reuters), how to edit them and how to 
prioritize their importance are made by a universal 


desk, in many cases by just one or two editors. An 


assembly line-like production operation then writes 


TRENDPOST 


On the financial side, it is likely many newspaper chains will show healthy 
profits over the next few years as they cut and consolidate their path to digital- 
dominated operations and eventually settle into the new media landscape, driven 
by far lower revenue volumes. 

As this transition enters its next stage, some newspapers, now left exposed to 
shareholder or investor scrutiny, won't make it. They'll either fall into the hands of 
private owners, be sold to a different company that can merge them with existing 
operations or close. 

On the journalism side, reporters will be measured, more and more, by the 
size of the audiences they grow and how they serve them on a variety of digital 
stages. Their immediate editors will be charged with managing their metrics more 
than their journalism. 

One of the demonstrable losses in this emerging new journalism is the ability of 
news organizations to devote sustained coverage to compelling, critical issues on 
the local level — to manage beats with the resilience, depth and focus needed to 
bring change. 

But despite these formidable challenges to traditional watchdog and depth 
reporting, the digital age brings new tools for data gathering and analysis that 
nurture higher levels of sophistication and immediacy in those newsrooms with the 
resources needed to make the necessary commitment. 
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the headlines and photo captions, designs the pages 


and sends them off to dozens of sister newspapers 
across the country. 

Ever wonder why so much of your local newspaper 
looks and reads the same as your 5150678 or brother's 
five states away? Now you know. 

On paper, this makes financial sense. Forming cor- 
porate-run operational centers to handle what are, 
in effect, national content priorities — from news 
coverage to national advertising sales to universal 
business function needs — allows the stripped down, 
streamlined local operation to focus on top-shelf 
local news, advertising and community outreach. 
That's the theory. 

But as the industry closes in on a decade of dra- 
matic staff cuts, most of which came from news- 
rooms, it still struggles to define its digital identity. 
Its traditional role as watchdog is deteriorating far 
more rapidly than is its ability to effectively adapt to 
the digital world. 


SPREADSHEET JOURNALISM ON THE RISE 

Newsrooms, the lowest common denominator in 
this trend line, having been forced to decimate their 
staffing ranks, are now more focused on growing 
audience by dipping into a digital toolbox to find the 
right mix of devices and techniques to boost critical 
metrics than they are on covering news and issues 
with tenacity, fortitude and resilience. 

With alarming frequency, reporters are being 
judged by how many tweets and Facebook postings 


missing media 


С 


ü PROJECT CREATES, RD. М 


A commuter at Union 
Station reads the 
debut issue of Los 
Angeles Register in 
April 2014. The paper, 
which challenged 
larger competitors in 
the city, including the 
Los Angeles Times, 
ended publication on 
September 23, 2014. 
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they make, how many instant videos they produce, 
how many two-sentence updates they post and, 
ultimately, how these and other metrics contribute 
to the newspapers overall audience share. This type 
of journalism is akin to sales representatives being 
judged by how many cold calls they make and how 
many potential clients they take to lunch. 

The logic to this emerging set of standards for re- 
porters is this: If the audience eventually grows large 
enough, there will be money to reinvest in genuine 
content development. 

Not likely. At least not based on the current trend. 


GRIM STATISTICS DON'T LIE 

Estimates by the Pew Center, the American Society 
of Newspaper Editors and the National Newspaper 
Association, putting the loss of newsroom staffing 
within the last decade at somewhere between 40 and 
50 percent, are likely conservative. It is difficult to ac- 
curately measure the loss of reporting jobs because 
those positions were among the last to be cut and 
have since morphed into multifunction positions 
that are as much clerical- and technical-based as they 
are reporting-based. Middle management editing 
ranks, copy editors, page designers/artists, photogra- 
phers and specialty beat writers (entertainment and 
food critics, for example) were among the first to face 
the ax. 

But during this decade-long transition from a 
print-centric to a digital-centric newsroom, there's 
another underlying trend line that tells a significant 


story by itself: If you measure news by the ton, the 
state of long-form, in-depth journalism is the biggest 
loser, particularly in the US. 

Last year, The Nieman Journalism Lab at Har- 
vard University reported that newsprint usage has 
declined by over 60 percent since 1999, when usage 
peaked, and continues to drop at a rapid rate. The 
amount of space allocated for news is determined by 
the amount of advertising in the newspaper on any 
given day. Since that advertising base has declined 
by roughly a half or more since its peak, the space for 
news on any given day is at historic lows. So while 
40 million people read a newspaper each day in the 
US, the size of that newspaper is dramatically smaller 
than it once was. 


WHAT A SMALLER PAPER MEANS 

The only real growth in media-related job sectors 
is in the digital arenas. Many of those positions are 
driven by a skills base more suited to aggregating 
and delivering content across a variety of platforms 
than to basic journalism. And as we reported in the 
August Trends Monthly: ^With fewer feet on the beat, 
editors reach for reader-submitted content and use 
social media to drive traffic to websites where depth 
has been replaced with fragments of news and in- 
formation produced at a central location that is far 
removed — physically and in spirit — from the com- 
munities they're supposed to be covering." 

While journalism navigates these troubling times 
en route to a safe haven in the digital world, there 
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are some traditions being left behind that won't be 

easily replaced, particularly for the mid- and small- 

size operations that make up so much of the media 
landscape. 

For example, middle-management editing ranks 
are sharply depleted. These editors were the guide- 
posts, the watchdogs who assured depth, accuracy, 
impact and focus. Today, the digital content that still 
goes through editors amounts to news fragments 
spiced up with all-important keywords that resonate 
in social media and other digital platforms. 

The news bureau — satellite locations where jour- 
nalists reported on communities or institutions from 
the scene — is becoming rare, even in Washington, 
DC. state capitals and, for the larger papers and 
news organizations, in strategic global locations. Of 
course, digitally equipped journalists can parachute 
in to cover news from any location at any time. But 
there is no substitute for coordinating, not just pro- 
ducing, coverage from the location journalists are 
living and working in. 

Specialty beat reporters — from film critics to 
health care experts and from local columnists to ed- 
ucation writers — were among the first to either be 
laid off or converted to general assignment report- 
ers. The loss of expertise is sorely missed all across 
the media landscape, particularly at the community 
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newspaper level where reporter—heads bowed over 
their smart phones as they send off tweets—are miss- 
ing larger stories and issues that can only be reported 
through persistence. And that requires time. 

The concept of “owning a beat’ is also being chal- 
lenged. Traditionally, newspapers have set the agenda 
by identifying and pursuing issues that broadcast 
and other media pick up on. The ability to stay with a 
story until it becomes a center-stage priority is deeply 
diminished in today’s media. The question, “Who's 
minding the story?” in communities and govern- 
ments across the globe is of growing concern. 


NOT ALL DIGITAL JOURNALISM IS BAD 

These troubling trend lines are somewhat offset by 
positive signs on digital fronts — signs that serious 
journalism is taking place alongside the template ap- 
proaches to growing audience for the sheer sake of 
having an audience base to bulk sell to national and 
local advertisers. As we reported in the summer 2014 
Trends Journal: 

“On the positive side, the Edward Snowden rev- 
elations about NSA surveillance of Americans has 
surged interest once again in the watchdog role the 
media plays. Whether you agree or disagree with 
Snowden’s actions, those actions have recharged the 
debate over access to data, privacy issues and new 
thinking about how to mine data online for public 
good. We expect we'll see more young journalists at 
all levels endeavoring down these paths.” 

There is a new generation of digital journalist that 
is becoming quite adept at mining data and informa- 
tion in support of traditional watchdog journalism. 
With increasing frequency, smaller digital-based 
operations are being created to provide coverage of 
specific issues or topics within a community. These 
operations focus on coverage gaps created by local 
newspapers that no longer have the resources to pro- 
vide that kind of depth of coverage. 

Perhaps the most positive sign is that newspapers 
still have a sizable audience they can transition to 
digital platforms. But the content strategies evolving 
online and across digital platforms is missing most of 
the core journalistic values that helped shape cover- 
age for generations. The new model chases metrics 
ahead of journalistic values and priorities. And that is 
forcing a new definition for what constitutes depth 
and value in coverage. 

Since newspapers have long set the agenda for cov- 
erage that other media chased and, for all practical 
purposes, aggregated, soon we'll be wondering what 
in-depth content is left to repurpose. ЁЙ 
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She may look real, but BINA48 is an animatron holding the memories and personality of a woman. 


Artificial intelligence is 
getting smarter — and 
seemingly less artificial 


The results challenge our ability to separate 
what's human from what's not 


By Bennett Daviss 
CONTRIBUTING EDITOR 


Meet BINA48, a head-and-shoulders animatron with 32 facial-control motors under a rubber- 
like skin, a microphone in its ear, a speaker, and cameras in its lifelike eyeballs. It also has a zip- 
per in its neck so engineers can get at the works in its head. In what its creators call a *mindfile," 
BINA48 holds dozens of hours of reminiscences, as well as the speech mannerisms, of an actual 


woman who agreed to transfer her memories and personality to a software program. > 
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After playing with the Kaspar robot for as little as 10 minutes, 
many children with autism begin to show social behavior they had 
never achieved with a human therapist. 


Kaspar the robot, shown 
here demonstrating the 
“Happy” stance, helps 
children with autism 


develop social behavior. 


AP Photo / Alastair Grant 


« When asked relevant questions, the robot can 
tell stories from the woman's past. It can recognize 
people she’s met, engage in elementary conversations 
with reasonable skill, and even know when it's ap- 
propriate to make a joke or two. The device is called 
BINA48 because its human “sister” is named Bina 
and because the human brain can make 48 exaflops 
of calculations (105) per second, a speed not yet 
reached by any computer. 

BINA48 is largely a research and demonstration 
project but her cousins are already at work, hint- 
ing at a future populated by artificially intelligent 
robots, on-screen avatars and appliances that do 
everything from keeping us company to becoming 
our personal health coaches. They are also raising 
questions about how we'll live with, and perhaps be 
changed by, software and machines all too seduc- 
tively human. 

Among them is Kaspar, one of several robots 
bringing children with autism out of their shroud 
of isolation. The child-size robot — with its limited 
motion and facial expressions — can be operated 
remotely by a therapist to model social behavior and 


conversation. After playing with the robot for as little 
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as ro minutes, many children with autism begin to 
show social behavior they had never achieved with a 
human therapist. 

There are several Kaspar-like robots showing 
promise in autism therapy. In a Notre Dame study, 
17 of 19 children with autism who interacted with 
a robot improved their social skills, using their new 
abilities with human therapists and at home. 


ROBOTIC THERAPY HAS A BIG FUTURE 

Why robots? Children with autism are easily over- 
stimulated; robots, with their limited facial and 
vocal expressions, don't overwhelm these children. A 
robot also never loses patience, will repeat the same 
words or gestures endlessly, and never is ruffled by a 
child's sudden or seemingly inappropriate behavior. 
Building on this promising foundation, researchers 
envision programmable, artificially intelligent, au- 
tonomous robots that can interact with children and 
yield therapeutic results. 

But artificial intelligence doesn’t reside only in 
robots. Computers and handheld devices such as 
smartphones already serve as companions and mind- 
ers. Apple's iPhones have Siri (and cars soon will, too), 


which carries out simple tasks 
and keeps up its end of very lim- 
ited conversations. Microsoft has 
its Siri-like Cortana for Windows 
products. 

Before Siri and Cortana, there 
was Laura. Laura was the animated 
on-screen presence in FitTrack, an 
artificially intelligent software pro- 
gram that debuted almost a decade 
ago to help college students stick to 
an exercise program. Laura was the 
coach. She could make appropriate 
greeting and parting comments, re- 
view individualized fitness plans and 
goals, and give encouragement when 
needed. Laura looked pleased when 
goals were met; if a student failed to meet exercise 
goals, Laura would ask why and generate an appro- 
priately concerned and sympathetic facial expression 
when the student said, “I had finals this week” or 1 
strained a muscle.” 

The Northeastern University researchers who de- 
signed the system found students coached by Laura 
kept to their exercise plans longer that students who 
used a text-based coach or an on-screen avatar that 
lacked human affect. When a companion program 
was created to encourage seniors to walk more, those 
using the program did significantly more walking 
than people in a control group. 


Another experiment from North- 
easterns Artificial Intelligence Group 
employed a similar animated figure to 
carry out the duties of a hospital dis- 
charge nurse. Discharge nurses spent 
time with patients about to leave a 
hospital, reviewing a booklet describ- 
ing medication usage, follow-up 
physician appointments and provid- 
ing answers to patient’s questions. In 
the study, dealing with the animated 
figure instead of a real nurse was 
the patient’s clear preference. A 
human nurse was often harried and 
impatient, but the on-screen nurse 
explained everything, checked 
patients’ understanding by using 
short quizzes and referring them to the booklet to 
correct misunderstandings, and took all the time 


patients needed. The patients consistently referred to 


the software program as “she,” the gender embodied 
by the on-screen image. 

Elderly people are a special target for these new 
“conversational agents.” Another Northeastern 
University research team created a computer-based 
buddy to keep senior citizens living alone from 
being lonely and suffering the range of ills, such as 
depression, that flow from isolation. The more that 
older folks used the program, the less lonely they felt 
compared to compatriots in a control group. The 
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Timothy Bickmore, 
associate professor 

of computer and 
information science at 
Northeastern University, 
developed Tanya, an 
avatar who serves as 

a nurse and personal 
health advocate. 
Smartphone users are 
familiar with Cortana 
(shown at left) and Siri, 
Al devices that care out 
simple tasks. 


Top: Northeastern University 
Left: Microsoft Corp. 
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fake reality 


A nursing-care robot 
developed by Panasonic 
helps users stand up, 
walk and sit down. 
Other caregiving Al 
devices can engage in 
memory-strengthening 
games, guide people 

to bus stops, or prompt 
them to take their 
medication. 


Panasonic Corp. 


TRENDPOST 


Al-agent was especially effective when it initiated 


conversations rather than waiting for a person to talk 
to it. 


ELDERCARE VIA VIRTUAL AIDES 

With the ranks of elders swelling faster than the 
number of human caregivers available to them, these 
virtual buddies could potentially be programmed to 
do more than make small talk. They might engage 
elders in games that strengthen memory, reasoning 
and cognitive abilities; encourage them to exercise; 
use a person's conversational cues or responses to 


Fake Reality is emerging as one of the Trends Research Institute’s essential 
trends to watch and study. While the expanding capability of artificial intel- 
ligence to intervene in our daily lives — as a means to plan our day, help care for 
our parents or children and provide some level of engagement to soothe loneli- 
ness — are known, the impact that AI is having on the very nature of what it 
means to be human is a substantial unknown. 

Look around you. Watch as people walk by. Their heads are bowed, fingers 
plugging away on their handheld devices. They hardly look up. There’s that 
giant soft drink in hand, too. And their ears are plugged. Meet them at the end of 
the street and ask them to describe the houses, shops, people and events they just 
walked pass. Having been immersed in electronic stimuli of one kind or another, 


they can't. 


Imagine duplicating that minutes-long detachment throughout the course of 
the day. How much of the human experience has been lost? 

Now, add to the equation all the rapid scientific advances that have the po- 
tential to replace layers of human interaction. The implications — at home, in 
the workplace, in educational and health care settings, etc. — are staggering. 
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questions to diagnose emotional disturbances; and 
even provide rudimentary therapy. 

Other artificial intelligences are relieving some 
of the burden of caring for adults with Alzheimer's 
disease. A device the size of a drugstore paperback, 
built by researchers at the University of Washington, 
contains a GPS system, can learn a person's normal 
movements and, for example, knowing that if it's 
4 oclock and that person should be going to the 
kitchen to take medication, will prompt him to get a 
move-on. Versions that can guide people to bus stops 
or help them find a car in a parking lot are in devel- 
opment. 

Eventually, artificially intelligent houses will issue 
reminders and instructions to Alzheimer’s patients 
through speakers in the walls, enabling them to live 
at home longer and depend less on scarce, expensive 
human caregivers. A system in development by a 
consortium of English universities is working on a 
computer avatar to gauge a persons facial expres- 
sions and vocal qualities to determine if she is having 
a medical emergency. This, and other AI aids, could 
be in homes by 2020. 

The reason such artificial intelligence systems are 
so effective is that they push what researchers call 
our "Darwinian buttons" — the parts of our brains 
that analyze other beings’ behavior to determine 
their intentions. Our brains are hard-wired to “an- 
thropomorphize," which means we assign human 
intentions and feelings to entities that show signs of 
human-like behavior. 

Engineers who design Al systems often leverage 
this fact: Because a simple robot or an animated 
screen character smiles, looks sad or simply moves, 
we respond to that artificial creation as if it's alive 
and sentient. This allows AI designers to cut a few 
corners when creating systems, knowing our imagi- 
nations will "fill in the blanks" if the software itself 
doesn’t deliver a perfect human knockoff. 

The trouble is that when we anthropomorphize an 
object, we begin to empathize with it. On-screen ani- 
mated characters that front for Al software programs 
are routinely described as "friendly" or "sympathetic" 
or "cheerful" by people using them. When that hap- 
pens, thanks to our Darwinian buttons, it's like nam- 
ing the stray dog you found: you've bonded with it 
and suddenly you can't bear to part. 

For example, the military had developed a 5-foot- 
long robot, modeled on a multi-legged stick insect, 
whose job was to blow up land mines. The robot 
would step on a mine, which would blow off one of 


its legs, and keep going until it had lost all its limbs. 
Ina field test, it worked perfectly — walking through 
a minefield, successfully blowing up mines and los- 
ing its legs. Finally, it had one leg left, which it used 
to drag itself forward in search of one more mine. 
The researcher running the test was about to declare 
success when the colonel observing the test couldn't 
bear it any longer. Seeing this creature — burned, 
wounded, crippled — ready to literally give its last leg 
for the team, he declared the test “inhumane” and 
demanded it be stopped. 


THE HIDDEN COST OF ARTIFICIAL INTELLIGENCE 

What researchers are learning is this: As Al shows 
its promise in preventing loneliness, nudging us to 
exercise, or triaging persons with mental or physi- 
cal health crises, our technological creativity is again 
outstripping our intellectual and emotional ability to 
cope with our creations. 

Mattias Scheutz, a computer scientist at Tufts 
University, is among a growing chorus calling for Al 
systems to be wired with a form of moral reasoning. 
Scheutz hypothesizes that sophisticated AI robots 
sold like toys could prod children to beg parents to 
buy more "friends" made by the same company. 

An artificially intelligent on-screen companion 
to an elderly shut-in might demand certain new 
software or insist on dictating the elderly person's be- 
havior under threat of going silent. Software doesn't 
care if you don't talk to it for three days, Scheutz 
notes, but a lonely old person could be devastated by 
a sulking artificial buddy. And humans are scarcely 
prepared to discover that they've invested empathy, 
dependence and affection in a collection of virtual 
intelligences that are actually incapable of caring 
about us. 

Peter Kahn, a psychologist at the University of 
Washington who studies relationships between hu- 
mans and technology, expresses a parallel concern. 
He worries that artificial intelligence could render 
more and more of us "socially autistic": Embroiled 
ever deeper in relationships with human-like entities 
of limited capacities, we could risk losing our ability 
to create and sustain full relationships with other 
people. 

After all, one of the most seductive features of AI 
systems is their lack of humanity. They're always 
pleasant, always even-tempered, always earnest. 
They don't crack their knuckles or slurp their soup; 
they're like pets that never dig holes in the lawn, 
claw the woodwork or soil the carpet. They're always 


eager to do things for you. Who wouldnt like to 


spend a little more time with companions like that? 
And that’s a source of their danger as well as their 
utility. 

As Sherry Turkle, a pioneering philosopher of 
technology, muses, "These days, insecure in our re- 
lationships and anxious about intimacy, we look to 
technology for ways to be in relationships and pro- 
tect ourselves from them at the same time." 

Artificial intelligence is, at its core, artificial. 
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RITA, an avatar in 
development by a 
consortium of English 
universities, uses 

a person's facial 
expressions and vocal 
qualities to determine 
if there is a medical 
emergency. 


University of Kent 
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June (a clinical psychologist) and Stanley Blum (a painter and poet) exemplify what the new aging trend looks like. 


For this couple, a trend 
arrives ahead of its time 


Creativity, morality and purpose 
play a greater role as we age 


By Derek Osenenko 
EXECUTIVE EDITOR 


With an ease and certainty not easily challenged, 94-year-old June Blum remarks, "aging has 
come of age. 1 am skipping old age, but I’m certainly not skipping life." 

She would know. To spend any time with June and Stanley, her painter/poet husband of 73 
years, is a deep journey into how dramatically different the concept and reality of aging, particu- 


larly in the Western world where aging is hardly revered, are changing. 


June is a long-practicing clinical psychologist he has four books under his belt to prove it. 
still actively engaged in her craft as a therapist and The Blums are close associates of Gerald Celente 
teacher. Stanley, 95, is an escapee of the shoe indus- and the Trends Research Institute. They are a sound- 
try; at age 80, he took a sharp right-brain turn and ing board for a critical, powerful and strengthening 


ignited his creative talents as a painter and poet. And trend line: the Boomer Renaissance, an avalanche of 
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coming change affecting the spirit, fortitude and ac- 
complishments of older people. 

The Blums are not Boomers, but they represent 
what the future of old age will look like. Not the dis- 
tant future, mind you. That change is unfolding right 
before you. 

In our trends forecast for 2014, we wrote: 

“Ме will see growing evidence of the resulting 
Boomer Renaissance in the form of self-guided entre- 
preneurship that will alchemize commerce, survival 
and self-actualization into a new world- and self- 
view. The signs won't be immediately apparent; they 
will come in subtle waves. But as 2014 unfolds, the 
transition to an entrepreneurial-based environment 
for older workers, something that has been steadily 
building over recent years, comes into full force.” 

As more and more older adults live longer, they 
have more time, energy and need to engage what 
they left behind as they were building families and 
careers, and engaging the social, cultural and finan- 
cial dictates of a corporatized, increasingly homog- 
enized world. 

“The First American Enlightenment movement is 
coming,” said Stanley Blum. And it will come not at 
the hands of disenfranchised youth movements, but 
at the hands of “aging souls” who now have more 
time to correct the trajectory of two-plus generations 
of hegemony and moral decay. 

“Periods of growth, freedom and morality will 
come to life when creativity is unleashed,” said Stan- 
ley Blum. For too long, “people would retire from life 
when they retired from the job. No longer. We are 
challenging the status quo. We may not be running 
any longer, but were moving." 

June Blum added: “We're living longer. And that 
gives us all an extra developmental period." 


NEW MEASUREMENT OF OLD AGE 

Sixty-five has long been considered the gateway 
to old age. When you reach 65, you're "officially" old. 
If youre numbers-driven, statistical old age today in 
the United States is about 69 for a male and 72 for a 
female, according to aging expert Warren Sanderson, 
a State University of New York at Stony Brook pro- 
fessor of behavioral sciences. And the U.S. govern- 
ment projects there will be about 72.1 million people 
above the age of 65 by 2030. That's more than double 
the number in 2000. 

Aside from the staggering statistical findings, 
Sanderson offered a more meaningful insight into 
the new aging in a Sept. 16 New York Times article: 
“We think age has much more to do with how people 
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Older adults spend time 
volunteering in support 
of their values: shelving 
books at a library 
(above); building homes 
(left); demonstrating for 
causes they believe in 
(below). 

Top: Westborough Public Library 
via Photopin: Left: Habitat 


for Humanity; Below: We Are 
Woman via Photopin 


Jeffrey O'Keefe spent 
most of his work life in 
city government and 
public transportation. 
In his fifties and looking 
for a job that would 

be more meaningful, 

he became a special 
education teacher. 


AP Photo / The Arizona Republic, 
David Wallace 
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“Energy doesn’t disappear as you get older; it just takes 
a different form. Creativity is the critical element to 
aging in ways that enlighten.” 


Stanley Blum 


function than how many birthdays they’ve had, so 
measuring function is the crucial thing.” 

“Function” can include such diverse indicators as 
a hand grip, something Sanderson measures, to how 
long an older person continues to work. 

What scientific communities need to measure 
more is what the Blums refer to as "forward move- 
ment." This indicator goes beyond 
whether an older person is active or 
not; it includes factors that determine 
how much meaning, purpose and cre- 
ativity is a part of an older persons life. 

It is tough to quantify abstracts 
like “meaning” and “creativity.” The 
massive Federal Interagency Forum 
on Aging-Related Statistics report, 
published in 2012, is replete with data from every 
conceivable aging-related organization, institution, 
agency, foundation and group. But look for data that 
track the correlation between creative pursuits and a 
more productive, fruitful old age, and you're likely to 
come up empty-handed. 

The rapid increase in an average life span over the 
last generation is only now taking hold. And so, too, 
are the far-reaching implications. We are only now 
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MEET THE BLUMS: 


Lessons on how 
to skip old age 
See the video of the 
Blums' conversation with 
Gerald Celente: http:// 


trendsresearch.com/blums 


beginning to realize how those added years medical 
science brings us set the stage for more meaningful 
endeavors. 

Psychologist James Hillman wrote in his 1999 
book, The Force of Character: "On the one hand, brain 
cells may be flaking off like autumn leaves in a de- 
ciduous forest; on the other hand, a clearing is being 
made, leaving more space for occa- 
sional birds to alight.” 

The Blums get that. They live that. 

“The term ‘old’ to describe someone 
is static; to be ‘older’ is dynamic,” says 
June Blum. 

Stanley Blum takes that idea a 
step further: “Energy doesn’t disap- 
pear as you get older; it just takes a dif- 
ferent form. Creativity is the critical element to aging 
in ways that enlighten.” 


THE BOOMER ENERGY INFUSION 

Economic forces bearing down on aging boomers 
were among the dynamics that led to our Boomer 
Renaissance forecast. Financial realities are con- 
tinuing to compel aging boomers to rethink, if not 
entirely forget, retirement. As they live longer, and 


need to work to survive, they are motivated to ap- 
proach work in different ways. As we forecast: “Aging 
boomers are now exploring creative and self-driven 
ways to redirect their work lives, tapping into a rich 
reservoir of possibilities made attractive and compel- 
ling by need.... That's why so many boomers across 
the globe, disheartened by investing hope in politi- 
cal and economic dead-ends, will turn to their own 
talents to inspire and aid those in their immediate 
community.” 

Take the case of Market Basket, a New England- 
based chain of grocery stores with a hefty number of 
boomers in its employment ranks of 25,000 spread 
over 71 stores. Workers banded together when the 
company’s board of directors removed the chain’s 
employee-friendly president. That longtime presi- 
dent, and minority owner of the company, stood for 
employee rights. His ouster meant better financial 
performance at the expense of worker pay, benefits 
and opportunities. 

Forbes reported in August that Market Basket em- 
ployees “successfully undertook a high-risk job action 
with potentially historic repercussions. But this was 
more than just a fight for leadership control. It was 
also a story about boomers standing up for work- 
place values.” 

The worker-led uprising worked. The president 
was reinstated after he was able to buy back his op- 
position’s shares. Lauren Stiller Rikleen, author of 
the Forbes article, summed up the summer-long 
drama: “Market Basket’s activist boomers, | believe, 
helped reinvigorate a needed debate about corporate 
stewardship and whether management’s primary 
financial path should be a focus on short-term divi- 
dends to shareholders or on additional investments 
in growth, employee pay and benefits to develop a 
stable and loyal workforce.” 

Boomers, in increasing numbers, are finding niches 
and creative safe harbors far from the corporate 
environments they came from. They are starting 
small businesses at a greater pace than any other age 
group. They are leading social-cause movements at a 
grassroots level, reactivating the spirit of civil justice 
and neighbor-to-neighbor service that defined them 
in their youth. They are leading buy-local, sell-local, 
grow-local and create-local movements. And at every 
turn, they are bucking the myth that older workers 
are slow, passive or unproductive. 

In fact, boomers are quickly positioning themselves 
to not only get by, but make a difference. 

In our tracking of this trend, this type of activism is 
bundled with creative expression, community service 


TRENDPOST 


agequake 


» “Growing old gives you license to be free from anyone elses agenda. Use it!” 


STANLEY BLUM 


» “Don't focus on what you can no longer do. Focus on what you can do. 


What you never had the time to do.” JUNE BLUM 


» “A feeling of well-being comes over you when your creative side is drawn into 


your life.” STANLEY BLUM 


» “We have no health secrets to share. Constant mental movement is the best 


exercise.” JUNE BLUM 


» “We are always searching. We just discovered alcohol.” 


JUNE AND STANLEY BLUM 


eur 
m d 


and entrepreneurism. It is a wave taking shape with 


deep resonance. 

The Blums are living the trend before its official 
arrival. 

“Morality finds its place in this new world,” said 
Stanley Blum. ₪ 
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Above: Stanley Blum at 
a signing for his most 
recent book of art and 
poetry. Top, June looks 
on. 


John DeSantos 


THE TRENDS JOURNAL 37 


Join Gerald Celente and Institute analysts: 


Top Trends for 2015 
Forecast at Conference 


Saturday, December 6, 2014 at the Trends Research Institute 
in Historic Kingston, New York 


lobal forecaster Gerald Celente and his Trends Research Institute have announced an 


exciting one-day conference this December during which the institute's trends forecast 


for 2015 will be unveiled, discussed and examined to determine how these trend lines will 


affect individuals, families, communities and businesses in the year ahead. 


The event will be held Saturday, December 6, from 
9 a.m. to 8 p.m. at the institute’s historic facilities in 
Colonial Kingston, NY, and will include breakfast, 
lunch and an evening reception. 


THE CONFERENCE WILL SHOWCASE a series of 
forecasts for 2015, zeroing in on trends in econom- 
ics, geo-politics, populism, aging, health, culture and 
other areas. Celente and guest speakers will lead a 
series of presentations and discussions designed to 
deepen our understanding of where the risks and op- 
portunities lie in the year ahead. 


Conference details 


REGISTRATION 

Space is limited, so don't delay. 
Registration is open only to Trends Journal 
subscribers until November 14. After that, 
non-subscribers can register. 

Cost: If you register by November 14, 

the cost is $300 per participant. After 
November 14, the cost is $350 per 
participant. Fees are due at registration, and 
are non-refundable. 


MEALS 

Your fee includes breakfast and lunch, and 
food and cocktails served during an evening 
reception. 
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The conference will also take a look back at the 
forecasts made for 2014, which included bold pre- 
dictions about the dramatic expansion of Chinese 
investment in the US and across the globe; the wid- 


ening gap between the haves and have-nots and what 


TRANSPORTATION AND LODGING 
Transportation and lodging costs are your 
responsibility. 

Accommodations: The Hudson Valley 
offers a number of lodging choices within 
minutes of the Trends Research Institute. 
These range from quaint bed-and-break- 
fasts to luxury resorts and spas. To learn 
more, we recommend you visit this site: 
http:;//www.hudsonvalleylodging.com/ 


Getting Here: Kingston is about тоо miles 
north of New York City. There are two 
airports less than an hour from Kingston — 
Stewart International Airport in Newburgh, 
and Albany International Airport. 

In addition, the three major airports serving 


that increasingly means to our quality of life; the 
emergence of a Boomer Renaissance, as well as trends 
in investment, health care, aging and more. 

As the institute has widened its network of analysts 
and created new content platforms, such as Trends 
Monthly and expanded multimedia content on 
Trendsresearch.com, institute conferences have be- 


New York City and Westchester County 
Airport, just outside the city, are all about 
two hours from Kingston. 


If you need assistance making travel plans, 


please call us at 845-331-3500, ext. 102, or 
email us at info@trendsresearch.com. 


HOW TO REGISTER 

Online: Click here www.trendsresearch. 
com for the quickest, most convenient way 
to register. 

Mail: Fill out the form below and mail it to 
Trends Research Institute, P.O. Box 3476, 
Kingston, NY 12402 

Fax: Fax the form to 845-331-5700 

Phone: Call 845-331-3500, ext. 102 


come a staple of the expanding services offered. 

“Registration for our conferences are always made 
available first to subscribers,” said institute CEO 
Derek Osenenko. “We proudly use the backdrop of 
one of the most historic neighborhoods in the coun- 
try to present our ideas and engage the creative minds 
of our subscribers, analysts and guest speakers.” 

Two three-day conferences — one held in August 
and the other this October — attracted participants 
from across the US and several other countries. 
These gatherings are much more than a collection 
of presentations and workshops; each conference 
has a unique focus and program. And each feeds 
off the energies and insights of thinkers, innovators 


REGISTRATION FORM 


and artists who seek and value the truth as a means 


to improve their lives. 


THE DECEMBER CONFERENCE is the first single- 
day event at the institute. Every year, Celente makes 
detailed predictions for the year ahead. This year he 
will do so in front of a live audience and in a one-of- 
a-kind setting, engaging participants in dialogue and 
helping everyone walk away with a deep understand- 
ing of the challenges and opportunities ahead. 

The winter edition of the quarterly Trends Journal 
will provide deep analysis of the top trends forecasts 
and include feedback from attendees and invited 
guests. 1 


conference 


To reserve your spot by mail or fax, fill out this form and return it with your payment of $300 by November 14, 2014. After November 


14, the cost is $350, also due at registration. 


Name 
PAYMENT 
GOES O Check enclosed for this amount: 
City State Zip O Charge my card this amount: 
Daytime phone Name on card: 
Evening phone Card number: 
Cell phone Exp. date: CVV: 
E-mail Signature 


Trends Research Institute, P.O. Box 3476, Kingston, NY 12402. Fax: 845-331-5700 


By Stefan Verstappen 
GUEST CONTRIBUTOR 


Look back to see what's ahe 


No denying what history tries to teach us 


“Those who fail to learn from the past are doomed to repeat it.” 


Few people aren’t familiar with this quote from philosopher George Santayana. But does history 


repeat itself because we fail to learn from it, or is it because history follows an unbreakable pattern 


we are doomed to repeat? The answer is crucial since, by all indicators, we are about to repeat the 


classic pattern of social collapse. 

The theory of history repeating itself is as old as 
history itself. The earliest written expression of the 
theory dates back 3,500 years to the Hindu writings 
known as the Vedas. Since then, many students of 
history, from the Greek historian Polybius to one of 
the fathers of modern history, A. J. Toynbee, have 
formulated theories of historical cycles. 

The clearest example of repeating patterns can be 
seen in the Chinese Dynastic Cycle, which charts a 
repetitive rise and fall of dynasties, unbroken over 
3,000 years. Historians divide this cycle into four 
parts: the founding of the dynasty, the flowering, the 
decline, and the period of chaos be- 


WARRIOR 
STAGE 
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tween dynasties. 

This four-stage pattern is common to most theo- 
ries of historical cycles. Although the names given 
to stages vary, their characteristics remain nearly 
identical. Combining the most common attributions 
for each stage, І term them the Warrior, Intellectual, 
Merchant and Chaos stages. 

Warrior Stage: After the previous dynasty has col- 
lapsed and the country breaks apart, a new warlord 
vanquishes his rivals, declares himself emperor and 
founds the next dynasty. This is the age of heroes, in 
which value is accorded to honor, strength and cour- 
age. Notable activities include exploration, conquest, 


ad - it ain't pretty 


colonization and building infrastructure. Crime is at 
its lowest; women's equality at its highest. Wealth is 
distributed on a meritocratic basis and the popula- 
tion level recovers from previous lows. 

Intellectual Stage: Each new dynasty needs to es- 
tablish its legitimacy through benevolent rule and so, 
during the reigns of the next few emperors, the living 
conditions of the common people begin to improve. 
This is often the dynasty's “Golden Age,” valuing arts 
and sciences, new ideas, inventions and techniques. 
Notable activities include public art projects and the 
founding of libraries and universities. Crime is low, 
womens equality remains high and wealth begins 
accumulating toward administration. Population 
continues to increase. 

Merchant Stage: While the empire enjoys a pe- 
riod of peace and stability, merchants prosper and 
the standard of living continues to improve. How- 
ever, the seeds of the dynasty's decline already have 
been sown in the growth of a vast bureaucracy. Soon 
the government is controlling and taxing all facets of 
daily life. This is the age when greed dominates the 
political system. Crime increases, womens social sta- 
tus declines and wealth begins accumulating toward 


Illustrations by Anthony Freda 


oligarchs. Population continues to increase. 

Chaos Stage: The dynasty is in decay and on the 
verge of collapse. The court and courtiers are corrupt 
and decadent. The emperor is effeminate, licentious 
and often an idiot. 

Having pilfered the treasury, the empire raises 
taxes until the common people are reduced to pov- 
erty. The country's infrastructure falls into disrepair; 
levies and irrigation systems fail, destroying farms 
and crops and causing famines. The people rise up. 

This is the age when government is so rife with 
corruption that it is unable to effectively rule. There 
is a breakdown of law and order. Crime is rampant, 
womens status reaches its lowest point and, because 
of disease, warfare and natural disasters, population 
declines rapidly. Wealth is in the hands of criminals. 


THE INEVITABILITY OF WAR 
The country splits apart into warring factions, 
each fighting for dominance through a series of civil 
wars. The fighting continues until a new "hero" takes 
control and founds the next dynasty. 
This, then, is the Chinese Dynastic 
Cycle based on a four-stage pat- 


INTELLECTUAL 
STAGE 
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Learning basic disaster preparedness and working 
together in mutual support are key survival strategies. 


tern. Can the theory be applied to all civilizations and 
used to predict future trends? lf you study the history 
of various empires, from ancient Egypt and Rome to 
the Aztec and Inca, you will find this four-stage pat- 
tern, with slight variations, always discernable. 

So at what stage in this cycle is America, and where 
are we heading? 

Comparing the characteristics of each stage to our 
current conditions, we can quickly eliminate the 
Warrior and Intellectual ages. The days of heroic 
leaders and brilliant thinkers belong to an America 
long past. 

Obviously, we are in the Merchant Stage and, as 
anyone who has tried to buy anything “Made in 
America” can tell you, we are at the end of that stage. 
The destruction of America’s manufacturing base 
and devastation of its natural resources indicate that 
the fat lady is about to take to the stage. 

So is history doomed to repeat itself, or can we 
learn from mistakes and avoid rushing headlong into 
chaos? 

In the case of China, history shows that no dy- 
nasty was able to avoid this fate. Did it fail to learn 
from the past? Far from it; China’s 
philosophers and historians were 


MERCHANT 
STAGE 
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well aware of the mistakes made by previous dynas- 
ties and ceaselessly warned emperors of the perils 
of ignoring the past, all to no avail. Unfortunately, 
the evidence suggests that civilizations are, indeed, 
doomed to repeat the past. 


PREPARING FOR THE COMING CHAOS 

Whether they have taken heed of a predictive 
model based on historical cycles, or are mindlessly 
playing out their villainous roles, there can be little 
doubt that the current elite are preparing for Chaos. 
How else to explain the militarization of domestic 
police? The massive purchase of arms, ammunition 
and armored vehicles? The full-spectrum domestic 
surveillance? And the endless nibbling away at our 
rights and freedoms? 

Obviously, their plan, as was the plan of all despots 
before them, is to hole up behind a wall of security 
while the rest of us fight over the remaining scraps of 
our civilization. 

Of the four ages, the easiest to predict is the age 
of Chaos. It seems every regime throughout history 
uses the same worn-out playbook on how to self- 
destruct. So here is the future: Widespread corrup- 
tion drains the state treasury. To make up the losses, 


the state increases taxation, driving businesses into 
bankruptcy and employees into poverty. Taxation 
quickly becomes forcible confiscation of property, 
precious metals and food. 

Food protests turn into riots. The state marches 
out its henchmen to “teach the rabble a lesson.” Mar- 
tial law is declared and the full array of terror tactics, 
from unreasonable search and seizure to imprison- 
ment and torture, are used against dissenters. 

Meanwhile, lack of government funding leaves the 
infrastructure to crumble. In the past, this meant 
farmlands either were flooded or dried up; crops 
failed; and starvation ensued. In our modern world, 
we can add the prospect of grid failure: no gas to heat 
your home or run your vehicles, and no access to 
clean drinking water. 


HISTORY GIVES US WARNING SIGNS 

Starving people become desperate and crime in- 
creases. Poor nutrition and lack of funding for hospi- 
tals or medical supplies contribute to an increase in 
epidemic diseases. 

The state's last play is to start a war to kill off a 
goodly number of “useless eaters” and force the sur- 
vivors into submission. 

So what did people in the past do to survive the age 
of Chaos? One strategy used in many civilizations 
was the monastic system. After the fall of Rome, 


monasteries served as centers of trade and produced 
Illustrations by Anthony Freda 


much of the local wealth through farming, wine- 
making and small industries. They were the only 
places where one could receive any sort of education, 
and if not for the books they preserved and copied, 
we would know nothing about ancient history. 

In China, India, Japan and the Middle Fast, monas- 
teries were able to survive relatively unscathed while 
their societies collapsed around them. 

If we remove the religious aspect, what we have аге 
autonomous communities that are self-sufficient, 
share knowledge and skills, and support each other 
during the bad times. A more recent and secular 
example of such communities can be found in the 
mutual aid societies of the 1800s. Learning basic di- 
saster preparedness and working together in mutual 
support are key survival strategies. 

Despite the grim short-term forecast, the not-too- 
distant future will be brighter, since the next stage is 
the Warrior Age with its return to ethics, prosperity 
and equality. 

So what of the elite? Will they emerge from their 
bunkers to enslave and rule the world as their ulti- 
mate dream comes true? In this, Chinese history is in 
accord with Karma. Every member of the aristocracy, 
of each failed dynasty, was hunted down and ex- 
ecuted during the ages of Chaos. Only one emperor 
lived long enough to see the founding of the succeed- 

ing dynasty, and he did so by hiding 
for 40 years... in a monastery. 


DRAWING POINTS 


Illustration by Anthony Freda 
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A certificate of a $5 
deposit in the United 
States Postal Savings 
System issued on 
September 10th, 
1932. 


Via Wikipedia 
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Can postal banking deliver? 


By Trends Research Institute staff 


In 1911, following yet another financial panic, United States banks had a dodgy reputation. 


So, the trusty U.S. Postal Service began offering savings accounts and other financial services, 


backed by the governments full faith and credit. Deposits reached $1.2 billion during the Great 


Depression. But the teller windows closed in 1966 when banks were offering a combination 


of insured accounts, more services and more branches, and paying higher-than-postal-service 


interest rates for savings. 


Advocates say it’s time to revive postal bank- 
ing. Banks pay negligible interest and are closing 
branches in inner cities and rural areas, leaving 
millions in the hands of predatory “payday lenders,” 
whose interest rates can reach triple digits. Studies 
estimate that as many as 25 percent of American 
households lack access to adequate banking services 
and pay $89 billion each year in fees to bank alter- 
natives. 

Also, in 2006, Congress mandated that the U.S. 
Postal Service prepay 75 years' worth of employee 
retirement benefits within 10 years, causing the 
postal system to become insolvent. If U.S. post offices 
— like those in Switzerland, India and Japan, among 
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other nations — could accept savings deposits, 

make short-term loans and offer prepaid debit cards, 
among other basic services, the profits could help 
right the system’s finances, keep rural and inner-city 
branches open, and give the “underbanked” access to 
banking services at reasonable costs. 

The idea has found a growing number of champi- 
ons in Congress and among community activists. All 
that’s needed to reopen the post office’s teller win- 
dows is a vote by the post office’s board of governors 
and the Postal Regulatory Commission, along with 
Federal Deposit Insurance Corp. approval. Postal 
system administrators are mulling an internal report 
that suggests pilot tests in key geographic areas. 


trending 


Traditional batteries 
are getting a 
powerful makeover 


Batteries run a world of devices, from wristwatches 
to electric cars. But they store relatively little energy, 
often are made with rare or toxic metals, and most 
can't be recharged more than a few times. 

Alcoa and battery maker Phinergy have devel- 
oped a feather-light battery that uses aluminum and 
air as the electrical poles with a water electrolyte. The 
partners debuted the cell as an add-on to an electric 
car that, with the new battery, can go up to four 
times farther between charges. When the electrolyte 
is depleted, you pop out the battery's spent canister 
and plug in a new one. 

Less exotic is the carbon-lithium battery that sci- 
entists at Rensselaer Polytechnic Institute have 
invented. Unlike conventional lithium batteries, this 
one doesn't need cobalt, a rare and toxic metal. The 


battery's poles are a nano-structured form of carbon, 
with lithium as the active ingredient. The step prom- Alcoa and Phinergy have 
а developed а feather- 
light battery (left) that 
can power an electric 
car (above). 


ises batteries that are cheaper and easier to manu- 
facture and recycle, and able to store far more energy 
than its ancestors. 

Power Japan, another battery maker, is touting 
its own version of the carbon-lithium battery that, 


Phinergy 


it says, charges 20 times faster than conventional 
lithium-ion cells. That would allow a Nissan Leaf to 
be fully recharged in 12 minutes instead of the usual 


four hours. 

The battery, using carbon made from cotton, can 
be recharged up to 3,000 times, the company claims, 
compared to the average of 1,000 for conventional 
lithium-ion cells. The new device also won't heat up 
during use, which wears the battery out and can pose 
safety hazards. And it can be made using battery fac- 
tories’ existing production lines. 

Power Japan will start making the battery this year 
for some specialized applications, such as medical 
devices, and will license other makers to produce 
vehicle batteries. 


Carbon-lithium batteries are cheaper and easier to manufacture and 
recycle than conventional lithium batteries. 


Rensselaer Polytechnic Institute (above) and Power Japan (Left) 
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A chocolate Santa looks 
good — even better, 
he’s getting it at a small, 
locally based chocolate 
store in Paducah, Ky. 
Small businesses can 
get event and marketing 
help for the holiday 
season from local 
chambers of congress 
and community groups. 


Above: AP / The Paducah 
Sun; Below right: 


2014 holiday shopping season 


a study in contrasts 


In case you haven't noticed, the 2014 holiday shop- 
ping season has begun. The chains began decorating 
stores in September, even before back-to-school sea- 
son concluded, while digital, clothing and toy prod- 
uct lines were methodically rolled out. 

Any reading of retail industries’ projections suggest 
lessons learned from missteps in recent years and 
some familiar trend lines holding steady: 

* Deloitte LLP, the retail market-research firm, ex- 
pects holiday sales to increase 
4 to 45 percent, about double 
20135 performance. 

* Digital and toy sectors will 
rule. 

* Store hours will stretch even 
further. 

* Online shopping may grow, 
but only modestly. 

* Shopping will begin earlier — 
and so will shipping those gifts. 
It is likely, too, that holiday 
hiring will see a boost over last year, according to De- 

loitte and other consulting firms. 

But the declining health of shopping malls also will 
be a factor. As forecast in the September edition of 
Trends Monthly, our new electronic newsletter: "The 


holiday shopping season will be strong for commu- 
nity-based mom-and-pop operations that know their 
customers, customize products and services to com- 
munity tastes and offer personalized interaction with 
consumers." 

We anticipate the season will see further strength- 
ening of this sector — not only in terms of sales, but 
in community spirit as well, which ultimately drives 
sales. 

Local chambers of com- 
merce and community groups 
have been creating events built 
around promoting local busi- 
ness, values and community 
spirit in one bundle. These 
events stand in contrast to the 
Santa photo shoots and frenzied 
product sales and promotions 
that malls and big boxes have 
leveraged for years. 

While the mom-and-pops 
can't compete in the national brands and products 
arenas, they have become savvy in promoting local 
products and community values to neighbor-to- 
neighbor groups that share the same interests and 
needs. 


Mom-and-pops have become savvy in promoting local products and 
community values to neighbor-to-neighbor groups. 
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Aging Boomers need more 
healthy-living advice, products 


As we have tracked for several years now, the fact 
that aging boomers are seeing modern medical sci- 
ence tagging more years on their lives has both posi- 
tive and negative undercurrents. 

With more time and greater economic need to 
make their lives useful, productive and creative deep 
into the golden years, the Boomer Renaissance is now 
fully engaged. As we forecast: “In 2014, we will see 
growing evidence of the resulting Boomer Renais- 
sance in the form of self-guided entrepreneurship 
that will alchemize commerce, survival and self-actu- 
alization into a new world- and self- view.” 

We report regularly on the growing evidence sup- 
porting this trend line. Creativity and meaningful, 
robust contributions to the social order are growing 
among older citizens. 

But longer life doesn’t necessarily translate into 
quality of life. Cancer, heart disease, dementia and 
obesity are challenges that intensify later in life. Mod- 
ern medicine may keep you alive, but living with pain, 
limited mobility and other problems becomes inevi- 
table as we live longer. 

Add to that the cost incurred — which many of the 
elderly can’t afford — and you have to wonder why 
more health and fitness industry moguls don't focus 
on this group: senior citizens who need health and 
fitness regimens to live fuller lives. 


As we reported in the Summer 2014 Trends Journal: 


“Seniors are overlooked by advertisers and virtually 
invisible in major ad campaigns, and they'd spend 
more if they felt valued and welcomed. And sure, 
there are products in the marketplace for the senior 
consumer: Motorized scooters. Emergency alert sys- 
tems in case you fall and can’t get up. Pocket light-up 
magnifiers to help you read the small type on menus 
in dark restaurants. We've all seen the late night tele- 
vision ads." 

But health and fitness services and products — 
from exercise program DVDs to healing food guides 
— are disproportionately created and marketed for a 
younger audience. 

We forecast that retailers and various sectors of the 
health and fitness industry will soon wake up to the 
enormous potential in targeting and marketing self- 
help products for the above-65 age group. 

As we reported in the Trends Journal, “... 10,000 baby 
boomers will turn 65 each day for the next 19 years in 
the US, according to the Pew Research Center. Right 
now, about 13 percent of Americans are 65 or older; 
by 2030, 18 percent will be at least that old, creating a 
mature consumer population with the potential to 
rival the spending power of the coveted and much- 
courted 18-34 crowd. And this is not just a trend line 
we see in the US; countries across the globe are expe- 
riencing the same aging patterns." 

Start with wellness products. ЁЛ 
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A clear voice in a confused world, Gerald Celente’s Trends Research Institute is stronger than 
ever. Trend forecasts and analyses are now delivered across a wide variety of platforms and with 
greater frequency. And an expanded network of analysts provides subscribers with information 
and insights unavailable from any other source. 


YOUR SUBSCRIPTION NOW INCLUDES: 


» the quarterly Trends Journal, 50-plus pages » exclusive Trend Alerts on significant breaking 
packed with forecasts and available in both news developments 


print and digital formats » conferences and institute events exclusively 
» the new Trends Monthly, an electronic for subscribers 


newsletter that provides timely updates on » special video and other multimedia 
the trends the institute is tracking presentations 


» weekday Trends In The News broadcasts 
featuring Gerald Celente 


Subscribe today at trendsjournal.com/secure/orders.php 
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trendsresearch.com 


